
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The voice of the Asian century 
 

 

 

 

 

 

 

 

 

 

 

 

 

MEDIA KIT 
 

2023 
 



About Nikkei 
 

 
 
 
 
 
 

 

Nikkei Inc. is a business and media organisation with a history spanning over 147 years. Our 

flagship media, The Nikkei, is Japan's largest business newspaper and has long been a favourite 

among business people. The Nikkei is also recognised in the global financial industry as the 

publisher of the Nikkei Stock Average, known as Nikkei 225. 

Nikkei is actively seeking further growth, not only in Japan, but also in overseas markets, starting 

with the in-house publication of the English-language Nikkei Asian Review in 2013 (renamed 

Nikkei Asia in 2020), followed in 2015 by the addition of the FT Group, publisher of the leading UK 

economic newspaper, the Financial Times (FT), to our group. 

Furthermore, in 2019, the Nikkei Group welcomed Deal Street Asia (based in Singapore), which 

operates as an English-language news website specialising in information on investment funds 

and start-ups in South East Asia, to the group, further accelerating our evolution into a global 

media company. 

over 200 37 147 
 

 
 

Overseas journalists 
and editorial staff 

 
 

 
International bureaus Years of quality journalism 
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About Nikkei Asia 
 

 
In Japan, Nikkei is known as a general information newspaper with a focus on 

the economy, and in overseas markets too Nikkei has a policy of ‘aiming to 

be a truly global media platform’. In autumn 2013, we launched the Nikkei 

Asian Review (renamed Nikkei Asia in autumn 2020), an English-language 

publication that forms the core of our global strategy. 

With Nikkei Asia at its core, Nikkei has strengthened its coverage network in 

Asia. As a result, Nikkei Asia's coverage has been highly acclaimed, winning 

The Society of Publishers in Asia’s awards for outstanding reporting in Asia for 

seven consecutive years. 

Nikkei Asia's coverage has been highly acclaimed. In fact, several Nikkei Asia 

articles were cited in a report on supply chains released by the US White 

House in June 2021, which is proof of the high level of trust and appreciation 

Nikkei Asia has earned for its coverage internationally. 
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We bring you the Asian business, 

politics and economy stories others miss. 

 
 

Cover Story 

A weekly big read on the top stories of the moment, packed with deep analysis 

and forward-looking insights. 

 

Company in Focus 

A close-up look at the companies, people and technologies behind Asia's 

economic development. 

 

Asia Insight 

An in-depth look at the most important political and economic news and trends in 

Asia today. 

 

Asia300 

Asia300 is a group of major Asian companies independently selected by the Nikkei. Knowing 

the strategies and performance trends of these companies will give you an insight into the 

shape of the Asian economy. 

 

Opinion 

World-renowned economists and journalists discuss business, political and security 

issues in Asia. 

Latest news 

With access to the latest corporate news and announcements, breaking stories, 

political developments, and market updates, you won’t miss a thing. 
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About Nikkei Asia 
 

Nikkei Asia is widely read overseas as a medium providing important business information. 
 

 

Yoriyuki Sugiyama 
 

Former General Manager & Chief Representative 

Tokyo Stock Exchange, Inc. 

Singapore Branch 

Nozomi Oda 
 

Partner 

Morrison & Foerster 

Tokyo Office 

Sergiy  Korsunsky 
 

Ambassador Extraordinary 

and Plenipotentiary 

Ukraine to Japan 

Dr. Pietro Borsano 
 

Deputy Executive Director, Industrial and Global Alliances 

Senior lecturer in Entrepreneurship and Core Business 

School of Integrated Innovation, Chulalongkorn University 

 

 

“ I think one of the 

advantages of Nikkei Asia 

is that the local reporters 

bring you the real voices of 

the people on the ground 

 

Ministop 
pulls out of 
South Korea 
and 
Philippines 

Korean deal will bolster 

third-ranked Lotte in 

tough market 

 

“Using Nikkei Asia to share 

information with 

team members and clientshas 

become part of my regular routine 

” 

 

Kishida announces full reopening as weak yen gives visitors 

extra incentive 

 

   Most Read Articles in 2022  
 

Convenience store chain 

 

Japan to allow visa-free 

individual tourists from Oct. 11 
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“Nikkei Asia is the 

number one source of 

information when it comesto 

gaining deep insights onthe 

economy and politics 

” 

Analysis: Xi no longer 

described as 'people's 

leader' in China 

Leader tries smile diplomacy, but public scolding of 

Canada PM ruins image 

“ I 

instruc 
t 
studen 
ts to 
use 
Nikkei 
Asia as 
a 
primar 
y 
source 
of 

information. 

 
 
 
 
 

 

 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

For more information, please visit below 

https://asia.nikkei.com/Spotlight/Most-read-in-2022 



raju@bharatbook.com M: 92237 67111 
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Awards & Recognition 
 

 
Fact-based, reliable reporting. 

Award winning journalism supports our continuous 

efforts in providing credibility and trust for our readers.    

Some of our highlights includes:   
 

• Winning the Society of Publishers in Asia Award for 
the 7th time. Awarded a prize for excellence regarding 
an article analyzing the impact of the Regional 
Comprehensive Economic Partnership (RCEP) in 
East Asia.   

 

• Winning the Asian Digital Media Awards by WAN- 

IFRA for the 5th time. Awarded gold and silver    
for ’Best in Covid-19 Reporting’, gold and silver in 
the ‘Best in News Photography’ and silver in the 
‘Best in Feature Article (Non Covid-19 related).   

 

• Having our articles cited in the White House Report 
on building resilient supply chains.    
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Features 
 

 
*Strong regular features for the 
latest happenings everyday. 

 
• Market Spotlight (Monday)   

• Asia Insight (Tuesday)   

• The Big Story (Wednesday)   

• China Up Close (Thursday)   

• Business Spotlight (Friday)    

• Data Watch (Saturday)    

 

 

 

 

 

 

 

 

 

*( ) represents the day of which features are published.   
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Features 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Detailed coverage, uniquely 

from an Asian perspective. 
 

Bringing you the latest coverage on various 
topic of events ranging from business to politics, 
international relations and many more - 
specifically curated based on an Asian 
perspective.   
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Content from Partners 
 

 
Selected shared articles from 
reputable partners. 

 
• Deal Street Asia (Singapore) - Strong 

coverage on ASEAN startups, PEs & VCs   
 

• 36KR/KRASIA (China) - China’s leading 

Tech Media   
 

• Caixin (China) - China’s Business 

Newspaper   
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Events & Partnerships 
 

 
 
 
 
 
 
 
 

More than just a news 
platform, we bring people 
together. 

 
We host live events featuring talks by the 
brightest minds from all around the world.   
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Channel Partner: Bharat Book Bureau W: www.bharatbook.com E: raju@bharatbook.com M: 92237 67111 

 

 

 

 

 

 

 

 

 

 

Our Readers 

http://www.bharatbook.com/
mailto:raju@bharatbook.com


4.6% 
 

15.2% 

Asia 

34.5% 

Tablet 

Mobile 

47.0% 
Desktop 

50.1% 
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Global Reach — Digital 
 

 

Global media used by Asia watchers worldwide, especially in Asia and the US.    
Source: Google Analytics Report Jan 1st - Dec 31st, 2022 Monthly Avg. 

 
 
 

 

Unique visitors (Monthly) Page views  (Monthly) 

3,118,908 6,204,288 
 

 

 
 

 
Readership by Region 

Africa 

 
Readership by Country 

 

United States 30.6% 
Philippines 10.2% 

Singapore 7.6% 
 

Japan 5.7% 

India 4.3% 

Australia 4.1% 
Malaysia 4.0% 

United Kingdom 3.1% 

Canada 2.8% 

Device 
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Our Readers 

 
 

12 

Nikkei Asia is read by businesspeople from a wide range of industries, with finance at the forefront. 

Despite having a relatively young readership in their late 20s and 30s, Nikkei Asia is also characterised 

by a high proportion of management and C-suite readers. 

Source： ：Google Analytics Report Jan 1st - Dec 31st, 2022, Monthly Avg. / Nikkei Asia CRM Data as of Jan 2023 

 
 

 
Gender Industry 

Financial services 

Consulting/Business services 

Education/Academia 

IT/Computing 

Gov't/Public service/NGO 

Comms/Publishing/Media 

Industrial goods & services 

Health & pharmaceuticals 

Engineering/Construction 

Legal services 

 
 
 
 
 
 
 
 

4.3% 

3.7% 

3.5% 

3.4% 

2.8% 

 
 
 
 

10.3% 

9.1% 

7.7% 

7.1% 

 

23.5% 

 

 

 
65+ 

 

55-64 
 

45-54 
 

35-44 
 

25-34 

 
Age 

8.7% 

 
 
 

 
12.2% 

 
 
 
 
 

 
16.5% 

 
 
 
 
 
 
 

 
20.9% 

23.7% 
18% 

Job Title 

 
Exec. Mgmt. / Manager 

C-suite   

VP / Director 

Analyst 

Owner / Partner /Proprietor 

Consultant 

Professional (Doctor, Lawyer,… 

Professor / Teacher 
                Associate 

 

 

 
10.4% 

9.0% 

7.2% 

5.7% 

5.7% 

5.4% 

 
 
 
 

19.3% 

 
 

23.7% 

18-24 18.0% Associate 3.2% 
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Our Readers 
 

 

 

Nikkei Asia's readership profile in Ipsos GBI APAC 2022   
A considerable number of readers consist of business decision-makers and senior executives, who also happen to    

be affluent individuals possessing substantial assets and a keen interest in investing.   

  

＊What is the Ipsos Global Business Influencers APAC（GBI APAC）? 
Source: The Ipsos Global Business Influencers APAC (GBI APAC) survey 2022 

The Ipsos Media Brand Survey for Business Professionals is aimed at senior business professionals in Asia who are employed by companies with a workforce of 50 or 
more individuals. Along with in-depth inquiries concerning media usage, such as contact frequency and devices employed, the survey also delves into topics such as 
business and personal travel, personal finance, and luxury expenditure. The survey is conducted annually online using a consistent questionnaire containing identical 
content across all countries and regions surveyed.   

 

 

    Universe   Countries/regions surveyed   

     

Hong Kong 
     

Indonesia 
     

Malaysia 
      

Philippines    
A total of 1 million Senior-level  

businesspeople   

working for companies in Asia with 50 or more 
employees   

  

Singapore 
  

South Korea 
  

Taiwan 
  

Thailand 

 

  

China 
  

Japan 
  

India 
  

Australia 

78.1% 
Investment 
appetite for ESG 
companies   

73.1% 
Net invested assets 
of $250,000 or more   

Own a watch    
/jewellery worth   
＄5,000 or more   

Purchased 
property for    
$100,000 or more   

60.7% 

Assets of $250,000 
or higher   

73.0% 

Annual income    
$100,000 or higher   

Travel budget of    
$5000 or higher   

Fly business class 
or above   

72.9% 

79.7% 
Stay at 4-star 
hotels or higher   

At least five 
business trips 
abroad per year   

88.4% 

98.3% 
Business Decision 
Makers   

C-suite 

49.7% Work for a company 
with more than 500 
employees   

N
ik

k
e
i A

sia
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Partner Content 
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Partner Content 
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Case study 01 

HSBC 
 

 

 

 
 

Quality 

Article-style advertising 'advertorials' are used by many 
advertisers. Planning is based on in-depth discussions 
and thorough reporting. We deliver a deep 
understanding of the product or brand to the reader by 
incorporating it into a high-quality story that is worth 
reading.   

 

Consistency 

Campaigns are optimised for desktop, mobile and print, 
ensuring consistency across media. The style and design of 
the text is consistent across multiple editions of the series. 
The story is told in an effective way while maintaining the 
brand's worldview.   
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Partner Content 
 

 

 
Case study 02 

Asteria 

 

 

 

 

 

Print version of the advertorial 
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Case study 03 

TOKYU LAND 
CORPORATION 
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Partner Content 

 
Case study 03 

UBE 

 

 

 
 

Widespread dissemination of the growth 

strategy, with a compelling top message 

 
In May 2022, UBE revealed a fresh medium-term management plan, 
and President Masato Izumihara shared his views on the company's 

growth strategy in an interview. In April 2022, UBE Industries, which 

had been in operation for almost 80 years, changed its name to UBE, 

and as a chemical firm, it is implementing courageous structural 
reforms such as converting its cement business into a company 

accounted for by the equity method. The company hopes that its 

strategy will be better understood by stakeholders at home and abroad, 

as well as by its Group employees. Moreover, the statement highlights 
UBE's aggressive investment in its Specialty Business, which manages 

high-value-added product categories, and its expansion of facilities in 

Thailand, its primary base in Asia.   
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Partner Content 

 
Case study 04 

Federal Land 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attracting the wealthy in Asia 

with the allure of luxury real estate. 
 

Federal Land is the Philippines' leading real estate developer, with over 50 years of experience in the 

development of a wide range of high-quality, innovative residential, commercial and retail space, modern office 

buildings, world-class hotels and integrated communities. The Grand Hyatt Manila Residences South Tower, 

developed in partnership with Japan's ORIX, is the first luxury property in South-East Asia to bear the Grand 

Hyatt name. To showcase its appeal to the Asian market, partner content was developed for Nikkei Asia, a 

major source of business news and information with a vast readership in the region. The project leader praised 

the strategy, stating, "By selecting a medium that resonated with our target audience, we successfully reached 

affluent individuals across Asia." 
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Digital Advertising 
 

 
Banner Advertising Case Study 

 
The Japan Foundation IE University City University of Hong Kong SMBC シンガポールオープン 

 

 

Waseda Business school HSBC 
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Subscriber List 
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*Current Subscribers 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
*List is not exhaustive. 
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Corporate Plans 
 

 
 

 
Get the most out of it at Nikkei 
Asia. 

 
Specifically tailored plans for corporations:   

 

• 3 users, 10 users, 30 users, 50 users and 
more   

 

• Price gets more cost effective with the 

larger number of users   
 

• Priority access to sales support as compared 
to individual subscriptions   

 

• Special access to invitations regarding 
Nikkei events (subject to availability)   
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Corporate Self-Signup Plan: 
(using company email domain) 
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Exclusive business reporting and original views from Asia 
 

We cover Asian companies and entrepreneurs like no one else with our unrivaled network of 
correspondents across the region. Leading names in Asian business, politics and academia share their 
views on the most pressing issues of our time. 

Balanced, informative and comprehensive coverage 
 

We have earned awards from the Society of Publishers in Asia and the World Association of Newspapers 
and New Publishers for six consecutive years, underscoring its reputation for quality journalism among 
international readers. 

Nikkei's vast editorial resources and expertise 
 

Our vast network includes The Nikkei, Japan's leading business publication, and the Financial Times, one of 
the world's most trusted business new sources. Nikkei has also announced additional partnership with 
Chinese tech news portal 36Kr and Singapore-based website DealStreetAsia, extending its reach across 
Asia. 
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Why Subscribe? 
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For any queries, Contact: 

 

 

Bharat Book Bureau 
Real Tech Park, Sector - 30A, Vashi, Navi Mumbai, India - 400703. 

Website: www.bharatbook.com 

Email: raju@bharatbook.com 

Mobile: +91 92237 67111 
 

  
 

 
 
 
 
 
 
 
 
 

 


